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Children
Inspire them to 

develop life-long 
skills and learn 

about sustainability 
through play

People 
Fair, equitable, 

responsible 
workplaces

The LEGO Group 
commits up to 
US$400 million 
over three years 
to accelerate 
sustainability efforts 

Investments will be made to create more sustainable 
products, achieve zero waste and carbon neutral 
operations, circularity and inspiring children to learn about 
sustainability through play.

“At a time when the world is facing numerous challenges, 
companies must take action to create a lasting, positive 
impact on the environment and society for the future of 
our children, the builders of tomorrow.” - Niels B. 
Christiansen, LEGO Group CEO.

Reach 8 million 
children annually with learning 

through play through 
community programmes

Continue protecting the 
rights and wellbeing of 

everyone involved in LEGO 
product production using 

our Responsible 
Business Principles   

Continue to build 

inclusive, safe 
& motivating 

workplaces

Cut water use by   
Run 100% carbon neutral 

manufacturing operations 

Send no waste to 
landfill by end of

Educate +2 million 
parents and caregivers about 

life-long benefits of play

Help families talk to children 
about staying safe online –

20 million 
adults reached so far in 2020

Environment Make products and packaging more 
sustainable and reduce our impact on the planet

202510%

Expand brick-donation and reuse 
programme LEGO® Replay –

23,000 children 
already benefitting in the USA

Trial recyclable paper bags 
inside LEGO® boxes to replace 

single-use plastic, as we move to 
make our packaging 

100% sustainable 
by 2025

Increase use of sustainable 
plastics with our ambition of 

making all products

100% sustainable 
by 2030
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By the end of 2022, we aim to: 
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